


ANIMATION BUFFS EAGERLY AWAIT 
THE SOON-TO-BE-RELEASED 
FLEISCHER STUDIOS POPEYE CARTOONS

The release of Popeye the Sailor: 1933-1938, Vol. 1 is expected 
to garner much media and consumer attention. As one review-
er on Amazon.com stated, “Throw out all your other Popeye 
videos and DVDs. Get rid of your VHS tapes that you made 
from the Cartoon Network. Destroy (with pleasure) all of those 
horrible colorized Popeye’s made infamous by Mr. Turner... At 
long last...the fi rst offi cial release of the Max Fleischer cartoons 
on DVD. Without a doubt, you will be absolutely, positively 
delighted!”

In 2006, Warner Home Video, Hearst Entertainment and 
King Features Syndicate reached an agreement that appoint-
ed Warner Home Video as the exclusive worldwide home 
entertainment distributor for all classic Popeye theatrical and 
television properties.  The agreement cleared Warner’s home 
video distribution rights for the original 231 Popeye animated 
shorts released theatrically by Paramount Pictures between 
1933 and 1957.  In addition, WHV has licensed the exclusive 
rights to 220 Popeye made-for-TV animated shorts produced 
from 1960 to 1962, 65 episodes of The Continuing Adventures 
of Popeye, produced from 1978 to 1981 (consisting of 161 
animated shorts) and 26 Popeye & Son shorts produced in 1987.  

If you are interested in having your Popeye products 
distributed at the San Diego Comic Con, please contact 
Rose McAllister, King Features’ Marketing Manager, at 
(212) 969-7594 or email rmmcallister@hearst.com.

TITLE: Popeye the Sailor: 1933-1938, Vol. 1
RELEASE DATE: July 31, 2007 • NUMBER OF DISCS: 4
RATING: Not rated • FORMAT: Animated, Box set, 
Black & White, Closed-captioned, DVD-Video, Original 
recording remastered  • LANGUAGE: English 
RUN TIME: 550 minutes 

Olive Oyl is ready for her close up! Popeye’s 
legendary long-time love will star in her very own 

live-animation TV commercial as part of an advertis-
ing campaign for Campbell Soup Company’s Prego 

Italian sauces. Consumers can look forward to spot-
ting Olive Oyl starting in July when the advertising 

appears on all major national networks and cable 
networks, including Turner Network Television 

(TNT), Lifetime Television, USA Network, TBS, 
The Learning Channel (TLC), Home and 

Garden Television (HGTV) and ABC Family 
Channel.  

Olive’s ad is one in a series of fi ve 
different ads for Prego, which features 
Spice Girl Emma Bunton, Olympic Silver     
 Medalist Lea Ann Parsley, an average    

 American couple named Rosemary 
and Herb and an Englishman named 
Basil. In each 15-second commercial, 
 the “fl avorful” characters wonder 

aloud about what spice to add to their 
  simmering pot of sauce. Each character 

  ultimately discovers that Prego sauce doesn’t  
  need any enhancement, which reinforces the 

classic Prego brand tagline “It’s In There.” 

The television ads were created by Young & Rubicam 
and target women ages 25 to 54. The online campaign 
will launch in July, and print ads will appear in 
September issues of multiple women’s magazines. 

In addition to the Campbell Soup Company’s 
commercial, plans are currently underway to elevate 
Olive Oyl to “It Girl” status in 2007. Licensees can 
expect to see more of Olive Oyl throughout the year 
and beyond, starting with the development of a 
brand-new, Olive-only style guide and a marketing 
campaign that targets women of all ages with a 
powerful message of empowerment and confi dence.

If you have any Olive Oyl-themed products in 
development, please send samples to Rose McAllister 
at King Features, or email product images to her at 
rmmcallister@hearst.com.

   OLIVE OYL TO STAR IN “SPICY” 
     PREGO® ITALIAN SAUCE 
COMMERCIAL
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July 31, 2007. This is a very noteworthy day in Popeye the 
Sailor Man’s illustrious history, and one that Popeye fans 
around the world have anxiously waited for and dreamed 
about for a very long time – the day when the original 
Fleischer Studios Popeye cartoons will be released on DVD.

Popeye the Sailor: 1933-1938, Vol. 1, a four-disc collector’s 
edition DVD, contains the fi rst 60 original Popeye cartoons 
produced by Fleischer Studios and features two Popeye 
classics in full technicolor: “Popeye the Sailor Meets Sinbad 
the Sailor” and “Popeye the Sailor Meets Ali Baba’s Forty 
Thieves.” Described by fans as “the best classic animation 
ever,” these fully restored cartoons are being released 
in chronological order of their original theatrical release. 
A second volume of Popeye cartoons from Warner Home 
Video is scheduled for release in Summer 2008.

Prior to its release, Popeye the Sailor: 1933-1938, Vol. 1 
will be promoted at the International Licensing Show in 
New York City in June and at San Diego Comic Con in July. 
In 2006, more than 110,000 people attended the San Diego 
Comic Con, so this event provides an exceptional oppor-
tunity to spread the word about various licensed Popeye 
products and generate buzz about the classic Popeye brand. 
At this year’s Comic Con, Warner Home Video will distribute 
exclusive Popeye premiums from King Features’ licensees 
as a way to tout the Popeye DVD release date. 

P.2 P.3

Summer is almost here, and King Features is busily 
getting ready for the International Licensing Show. 
I can’t think of a better time to share our exciting 
Popeye DVD news. In all my years at King Features 
and with Hearst Corporation, I have yet to experi-
ence the enthusiastic outpouring of support and 
love for a dynamic character as I have witnessed 
with Popeye. That’s why I am thrilled to announce 
that Popeye fans are in for a double treat this year!

On July 31, Warner Home Video is releasing Popeye 
the Sailor: 1933-1938, Vol. 1.  This long-awaited DVD 
contains the fi rst 60 original Popeye cartoons 
produced by Fleischer Studios and two rare cartoons 
in color. This truly is the day that many animation 
fans have been anticipating for years! If that wasn’t 
enough, Lionsgate Entertainment is re-releasing 
Popeye’s Voyage: The Quest for Pappy on Novem-
ber 6 as a holiday-themed adventure for Christmas.

In addition, Popeye’s long-
time love Olive Oyl will 
star in her very own live-
animation TV commercial as part of an advertising 
campaign for Campbell Soup Company’s Prego 
Italian sauces. Earlier this year, Fantagraphic Books 
published Popeye Vol. 1  “I Yam What I Yam,” an eye-
catching collection of Popeye-creator Elzie Segar’s 
Thimble Theatre comic strips. Described as “master-
pieces of comic invention,” the strips in this book 
include Popeye’s initial courtship of Olive Oyl, 
the debut of the Sea Hag and Popeye’s brief 
stint as a boxer. 

With two Popeye DVD releases, a new ad campaign 
and a new book on deck, fans can now own, enjoy 
and share the adventures of our feisty sailor and 
his friends with many spinach-loving generations 
to come. Best wishes to everyone for a wonderful 
summer!

Dear Popeye Licensees:
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T.R. “ROCKY”     SHEPARD III


